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Special Dates & Events:
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SPECIAL THANKS TO ALL WHO SPONSORED & PARTICIPATED IN OUR Py =
DAYS DOWNTOWN BLOCK PARTIES! GREAT SUCCESS THANKS TO Y /A
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Fine Wine, Fine ArtWednesday, September 9, 2009 5:00 P&D0 P.M.
Friends of the DuBois Library in cooperation with the Winkler Gallery are pre-
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Reitz Theater _September 18 is NewLanders and September 25 is NEW BUSINESSES!
Fiddlekicks. Go to www.reitztheater.com or call 34274 for details orFolks The Compass
Arts of Western PA Day Spa duBois
DuBois Inks and Toners
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your women friends and family for this uplifting event! Call Laura Johnson to Swigart PAhOtO R
register 3714856 ldzaaAsQa wsal
Frugal Corner Kilt Shop
PA WILDS SPECIAL LUNCHEON PRESENTWE@sdaySeptember 28

beginning at 11:30 am at the DuBois Din€a Brant, PA Wilds Small Business
Ombudsman, and Sam MacDonald, PA Wilds Outreach Specialist, will team up PLEASE READ
GAGK aNX¥ 5Fy {d2NN}Y G2 LINBaSyd at! 2L[5{Y t!l{¢X two
tion on the 2003nitiative. Lunch Buffet; $12.50 per personPlease make res-
ervations by emailindacc@duboispachamber.com

Great Partnership
with DuBois Area

+ Downtown DuBois Blood Drive! Thursday, September 24th from noon ftill Middle School!
7pmd ool Qa /2FFSS 12dzaS A& GKS t20FGA2yH 2SQNB R?2

+ Coffee & Commerce Thursday, September 24th at 8:30am General net-

+ WE KNOW Thursday, October 1, 2009 8 arh pnt Women Encouraging

blood drive! Get the most people to donate and mention your business and win See article inside...
a prize! Flyer and posters out to you soon!

working and discussion about DOWNTOWN DuBois. These are becominglgige this Issue
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Great, timely articles 2

i . Flower barrels DAMS 3
Knowledge Networking,Organization &\Vellness Great program focused on
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Get registration form from the Chamber 35010. Fee: $50.00
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Webre here to
for YOU. This newsletter
and e-mail are how we
communicate. We hand
deliver or mail, so everyone
can get the word.

NOTICES !

Phone 371-3064
Fax 371-3204

Cell Julie 591-2570
downtowndubois@verizon.net

109 N. Brady St. 2nd FI.
DuBois, PA 15801
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GET US YOUR IMPORTAN

work with &
Show Your School Spirit Window Display

Window Displays! Workshop!

Thursday, October 8th
at 6pm at Scrapbook
Nook!
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Remember, your storefront (sig

your good ones! Bring a friend
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window display, lighting, plantings,
cleanliness) is your 24/7 advertise-
ment. This workshop is a great op-
portunity to get new ideas and share

Food will be provided! Please call to
\ / register at 3713064
Monthly
Committee MARK YOUR CALENDARS!
Meeting Schedule Thursday, October 29th at 7pm in our Atrium!
Desigrd 3rd Coffee & CommadicHighttime Edition!
Mog?f%)gr;pm Please join us for a casual gegether in the Downtown Group Atrium to celebrate
_ our volunteer heroes, talk about this past year, enjoy some refreshments, and get
Promotions 2nd more motivated to sustain our successful downtown! This will also be an oppartu-
Tuesday at 5:30 nity to provide input on plans and possibilities for next year. All of our committees
Asset and meetings are for you to provide input, but especially this one! This is our big
Enhancement3rd annual gathering, so please plan to attend!
Monday at Noon

Organization3rd

Thureday at Main Stree LiQa 2FFAOAFEH 2 SQNB
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gram! This is above and beyond the state accreditation and

4:00pm . ~ - A . . L
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Coffee & HISTORIC PRESERVATION' e have to meet before we could be considered and they
Commerce 4th are: 1) Community support 2) Have a strong Mission & Vision Statement 3) Has a Compre-
Thursday at . . . . . . .
8:30am hensive work plan 4) Possess an historic preservation ethic 5) Active Board of Directors and

Committees 6) An adequate operating budget 7) Has a Program Manager 8) Conducts
We need your training for staff and volunteers 9) Reports key statistics 10) Is a member of the National
participation! Trust. The downtown and the organization are a work in progress, but this is proof that we
are going in the right direction.

Information Update in Downtown DuBois

We have a new part-time volunteer helper named Vickie Shugarts. Vickie will be updating various informa-
tion, distributing information and helping in lots of ways. We appreciate your cooperation as she gathers data
and helps out around the downtown. Please contact me if you have information to share. 371-3064 or
downtowndubois@verizon.net
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Brand-Speaki How do your customers define your brand? Summary from Margie Johnson for Main Street Ne\
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brand is:

brandt n. A kind or variety of something, distinguished by some distinctive characteristic.

brand name n. a product ...or service bearing a widely known name.
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ence between what the customer expected from a business vs. the experience they aéuB € a U 't 1 u '/ Wi
ally had. This happens with every point of contact with a customer. Make sure your|cus-
tomers experiences are consistently exceeding their expectations. Window Displays are the

POSITIONING A BUSINESS hot topic from now through
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+ Unique Selling PositianWhat really sets you apart from your competition? Have you .

really looked at your competition to find out what it is? the holidalys.
¢ What is your Value Equation® 2 R I & éuncliedl a68sumer is rewriting the decorate!
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price, quality, great service, convenience, delivery, unique gift wrap, falfgvet.
What do your customers value the most from you?

+ Is your brand credible?Can you deliver the customers expectation consistently ovdylary Jo Yebernetsky,
dAYSK LT &2dz Oy RSt AGSNE (KSy &2Besgn@®@MRYee kS Sy ga
awareness in your customers minds. It only takes one bad experience to make dishairwoman
tomers go elsewhere.

+ Are you thinking longerm about your brand? Are you asking your target audience enough questions about their
changing needs? You need to get creative; ask your staff, clients and prospective clients about their perceptions. Som
guestions you need to answer. 1) Does your business enjoy a great reputation? 2) Are you considered experts in your
trade area? 3) Is price often a reason that customers do not choose you? 4) Are you known for extraordinary service? 5
Do you make shopping easy and fun? 6) How do you measure in the EST qualities? Are you the fastEST, HotEST, Nic
newest, cleanest, freshest? 7) Do you make it easy for your customers to do business with you? 8) Would people say
you are totally reliable? 9) What one attribute most distinguishes your
odzaAySaa Ay GKS 0Odad2YSNRa YAYRK

In closing, your brand is the promise that is conveyed to customers by eve-

rything they observe about the business. This includes but is not limited to,

the look of the business, its signs, its name, the tagline, the customer ser-

vice levels, impression of staff, print ads, catalogs, menus, merchandise,

etc. Think about every way you touch your customers, good and bad. Be

honest and open and new worlds will open up. Great Retailing to you!

DO YOU NEED A LOARNPst Commonwealth Banis offering a spe-

cial rate for businesses located in the downtown distrithis is an

unsecured loan with rates for 5 years of 6.5% and 3 years of 5.99% o _

Please call Loretta Bigney at First Commonwealth to discuss this pfat€at New partnership with the DuBois Area

o Middle School Garden Clitie students se-

gram at 3751921. This is separate from our Low Interest Loan pro-
lected the plants, grew them, then worked

a low interest loan program for businesses located within the {2YSGKAY3 6SQR tA1S (2

boundaries of the district. Call the Downtown Group for details ~ Student groups and individuals students. If

371-3064. S&T Bank, Farmers National, Clearfield Bank & Trust, you have a downtown story to share or a

) . o partnership idea, please share with us!
Northwest Savings and First Commonwealth are all participants.




